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(=1) “I am anxious about the future.”
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Sources: BCG Consumer Sentiment Survey, March 2010; BCG Consumer Sentiment Barometer, March 2010.
Mote: Europe is defined in this study as the Big Five countries in the European Union: France, Germany, Italy, Spain, and the United Kingdom.
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Respondents’ discretionary-spending intentions over the next 12 months (%)
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Sources: BCG Consumer Sentiment Survey, March 2010; BCG € imant , March 2010,
MNote: Some percentages do not add up to 100 because of rounding. Eurcpe is defined in this study as the Big Five countries in the European Union:

France, Germany, italy, spain, and the united Kingdom.

HADMEEF LT 71 DERBES BV

WE 1ENS 1 EEOYMEB O EL H7-L2h, TR/ EIEITAAR
OMHEBF DB EL, 42%I2 EOELT, KE, BN TIE 7 BEEVIEBRE DS 148
T LA DL FRILTOETR, BARTITDT D 34% T, £ 2 FlOWHEEIX
WIISDIZ FR5EF 2 TOET, (1X13)

KAy avH T4 T T—F
=T T&AI = —va v

Tel. +03 5211 0600
Fax +03 5211 0333
Press.relations@bcg.com

T102-0094
HRHS T KA SENT 4-1
Za—F—H=H—Fra—}|

JPR_100628_tk



B(:G PRESS RELEASE

(] 3) Perceived price changes at standard Expected price changes at standard
retail stores over the past 12 to 18 months retail stores over the next 12 months
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Sources: BOG Consumer Sentiment Survey, March 2010; BCG C i r, March 2010,
MNote: Some percentages do not add up to 100 because of rounding. Europe is defined in this study as the Big Five countries in the European Union:
France, Germany, Italy, Spain, and the United Kingdom.
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A New Order of Consumption: Consumers in a Turbulent Recovery
http://www.bcg.com/documents/file51606.pdf
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